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Sacramento Region Farmers' Market Access Survey


Start of Block: Section A: Introduction


Thank you so much for being willing to participate in this survey.
 
Just as a reminder, my name is Olivia Henry and I'm a UC Cooperative Extension food systems advisor based in Fairfield, California. I'm carrying out this IRB-exempt study with Dr. Cassandra Nguyen of the UC Davis Department of Nutrition. I'm calling certified market managers (or a designated representative) in Solano, Yolo, Sacramento, Sutter, Yuba, Placer and El Dorado counties to ask about the availability of nutrition assistance programs at their market. Our goal is to help support improved technical assistance to and information for managers and vendors. As a thank-you for participating in this study, I will send you a $20 gift card.  
 
The information you share will be summarized and presented as aggregates. No identifiers of individuals will be included. Any quotes will not include identifiable information or have names associated with them.  
 
If you manage multiple markets, we kindly request that you complete one survey for each market; a gift card will be distributed for each survey you complete. 
 
Do you have any questions for me? 



What's the best address to send you a gift card in the mail? 
Name __________________________________________________
Address __________________________________________________
Address 2 __________________________________________________
City __________________________________________________
State __________________________________________________
Postal code __________________________________________________
Country/Region __________________________________________________



Are you willing to be contacted again for follow-up questions? 
Yes 
No 

End of Block: Section A: Introduction

Start of Block: Section A: About the market

Market name 
________________________________________________________________



Market day(s) 
Sunday 
Monday 
Tuesday 
Wednesday 
Thursday 
Friday 
Saturday 



Market hours 
Start time __________________________________________________
End time __________________________________________________




Market address
Address __________________________________________________
Address 2 __________________________________________________
City __________________________________________________
State __________________________________________________
Postal code __________________________________________________




Year the market was established
________________________________________________________________



Are you the market manager or a designee? 
Market manager 
Designee 



Your name 
________________________________________________________________



Is the market open all year or seasonally? 
All year 
Seasonally 


	[image: Asterisk]



On an average market day during peak season, how many vendors sell at the market?
________________________________________________________________


	[image: Asterisk]



On an average market day during peak season, how many households shop at the market?
________________________________________________________________

End of Block: Section A: About the market

Start of Block: Section B: Market administration

The farmers' market you manage is operated by: 
a certified producer(s) 
a nonprofit (501c3, 501c4, 501c5, 501c6) 
a government agency 
Other __________________________________________________


Display this question:
If The farmers' market you manage is operated by: = a nonprofit (501c3, 501c4, 501c5, 501c6)
Or The farmers' market you manage is operated by: = a certified producer(s)
Or The farmers' market you manage is operated by: = a government agency

Does the entity (nonprofit, producer or agency) manage multiple markets? 
Yes 
No 
Don't know 
Prefer not to answer 



Does the market report to a board, formally or informally?
Yes 
No 
Don't know 
Prefer not to answer 



Does the market or its operator have a mission statement? 
Yes 
No 
Don't know 
Prefer not to answer 


Display this question:
If Does the market or its operator have a mission statement? = Yes

Please enter the mission statement below.  
________________________________________________________________

End of Block: Section B: Market administration

Start of Block: Section C: CalFresh

Enter CalFresh authorization online information:
Yes/No __________________________________________________
Date of information __________________________________________________
Source __________________________________________________



Was this farmers' market authorized to accept in CalFresh anytime in the past year?
Yes 
No 
Don't know 
Prefer not to answer 


Display this question:
If Was this farmers' market authorized to accept in CalFresh anytime in the past year? = Yes

In the past year, were CalFresh benefits redeemed — not just authorized — at this farmers' market?
Yes 
No 
Don't know 
Prefer not to answer 


Display this question:
If In the past year, were CalFresh benefits redeemed — not just authorized — at this farmers' market? = Yes

Does your market have a policy or guideline that all vendors who sell CalFresh-approved foods must accept market tokens or scrip representing CalFresh dollars?
Yes 
No 
Don't know 
Prefer not to answer 


Display this question:
If In the past year, were CalFresh benefits redeemed — not just authorized — at this farmers' market? = Yes


We're interested in understanding how markets or their partners pay for the staffing, bookkeeping and materials that go into accepting CalFresh. I'm going to name an activity and then give you some options for how it is or might be funded: 
	
	Staffing and scrip/token distribution
	Bookkeeping and accounting
	Materials (Scrip, tent, table, signs)

	Market budget: Stall fees 
	
	
	

	Market budget: Other revenue-generating activity i.e. selling t-shirts 
	
	
	

	Market budget: Grants 
	
	
	

	Market budget: General operating expenses 
	
	
	

	Third party organization 
	
	
	

	Other 
	
	
	

	Don't know 
	
	
	

	Prefer not to answer 
	
	
	





Display this question:
If We're interested in understanding how markets or their partners pay for the staffing, bookkeeping... [ Market budget: Grants ] (Recode) Is Not Empty

Please describe the sources of external funding for CalFresh acceptance at your market. Where does the funding come from, and what is it used for? 
________________________________________________________________


Display this question:
If We're interested in understanding how markets or their partners pay for the staffing, bookkeeping... [ Third party organization ] (Recode) Is Not Empty

Please describe the partner organizations that support CalFresh acceptance at your market. What is the organization's name, and what is their role?  
________________________________________________________________


Display this question:
If In the past year, were CalFresh benefits redeemed — not just authorized — at this farmers' market? = Yes

How is your market's acceptance of CalFresh promoted? Select all that apply. 
Printed materials (for example, direct mail, flyers, or brochures) 
Billboards, banners or signs — including signs at the market 
Mass media (for example, newspapers, radio, or TV advertising) 
Workshops, discussions, or presentations at schools or other community events 
Peer or word-of-mouth program such as market connectors or promotoras 
Internet (for example, listservs, websites, blogs, or social media such as Facebook or Twitter) 
Other __________________________________________________
Don't know 
Prefer not to answer 


Display this question:
If In the past year, were CalFresh benefits redeemed — not just authorized — at this farmers' market? = Yes

Who promotes the market's CalFresh acceptance? Please rate the following groups by how responsible they are for promotion activities.  
	
	Very responsible
	Somewhat responsbile
	Not at all responsible
	Don't know
	Prefer not to answer

	Farmers’ market association or manager 
	
	
	
	
	

	Vendors 
	
	
	
	
	

	Local, state or federal government agencies 
	
	
	
	
	

	Foundations 
	
	
	
	
	

	Nonprofit organizations 
	
	
	
	
	

	Other 
	
	
	
	
	





Display this question:
If In the past year, were CalFresh benefits redeemed — not just authorized — at this farmers' market? = Yes

In your opinion, what are the benefits of accepting CalFresh for your market? Please rate your level of agreement to whether the following factors are benefits of accepting CalFresh. 
	
	Strongly disagree
	Disagree
	Neither agree nor disagree
	Agree
	Strongly agree
	Don't know
	Prefer not to answer

	Increases sales for producers 
	
	
	
	
	
	
	

	Increases different types of customers 
	
	
	
	
	
	
	

	Responds to customer interest 
	
	
	
	
	
	
	

	Responds to vendor interest 
	
	
	
	
	
	
	

	Responds to interest from other organizations 
	
	
	
	
	
	
	

	Supports local economy 
	
	
	
	
	
	
	

	Promotes access to healthy food in the community 
	
	
	
	
	
	
	

	Improves the market's public image 
	
	
	
	
	
	
	

	Other 
	
	
	
	
	
	
	





Display this question:
If In the past year, were CalFresh benefits redeemed — not just authorized — at this farmers' market? = Yes
Carry Forward Selected Choices from "In your opinion, what are the benefits of accepting CalFresh for your market? Please rate your level of agreement to whether the following factors are benefits of accepting CalFresh. "
	[image: Asterisk]



Of the statements you've "agreed" are benefits, which are the strongest motivators for your market to accept CalFresh? Please rank by importance.
	Motivator #1
	Motivator #2
	Motivator #3
	All other items

	______ Increases sales for producers
	______ Increases sales for producers
	______ Increases sales for producers
	______ Increases sales for producers

	______ Increases different types of customers
	______ Increases different types of customers
	______ Increases different types of customers
	______ Increases different types of customers

	______ Responds to customer interest
	______ Responds to customer interest
	______ Responds to customer interest
	______ Responds to customer interest

	______ Responds to vendor interest
	______ Responds to vendor interest
	______ Responds to vendor interest
	______ Responds to vendor interest

	______ Responds to interest from other organizations
	______ Responds to interest from other organizations
	______ Responds to interest from other organizations
	______ Responds to interest from other organizations

	______ Supports local economy
	______ Supports local economy
	______ Supports local economy
	______ Supports local economy

	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community

	______ Improves the market's public image
	______ Improves the market's public image
	______ Improves the market's public image
	______ Improves the market's public image

	______ Other
	______ Other
	______ Other
	______ Other





Display this question:
If In the past year, were CalFresh benefits redeemed — not just authorized — at this farmers' market? = Yes
Carry Forward Selected Choices from "In your opinion, what are the benefits of accepting CalFresh for your market? Please rate your level of agreement to whether the following factors are benefits of accepting CalFresh. "
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Of the statements you've "strongly agreed" are benefits, which are the strongest motivators for your market to accept CalFresh? Please rank by importance.
	Motivator #1
	Motivator #2
	Motivator #3
	All other items

	______ Increases sales for producers
	______ Increases sales for producers
	______ Increases sales for producers
	______ Increases sales for producers

	______ Increases different types of customers
	______ Increases different types of customers
	______ Increases different types of customers
	______ Increases different types of customers

	______ Responds to customer interest
	______ Responds to customer interest
	______ Responds to customer interest
	______ Responds to customer interest

	______ Responds to vendor interest
	______ Responds to vendor interest
	______ Responds to vendor interest
	______ Responds to vendor interest

	______ Responds to interest from other organizations
	______ Responds to interest from other organizations
	______ Responds to interest from other organizations
	______ Responds to interest from other organizations

	______ Supports local economy
	______ Supports local economy
	______ Supports local economy
	______ Supports local economy

	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community

	______ Improves the market's public image
	______ Improves the market's public image
	______ Improves the market's public image
	______ Improves the market's public image

	______ Other
	______ Other
	______ Other
	______ Other






In your opinion, what are the potential or real challenges for your farmers’ market accepting CalFresh? Please rate your level of agreement to whether the following factors are potential or real challenges of accepting CalFresh.
	
	Strongly disagree
	Disagree
	Neither agree nor disagree
	Agree
	Strongly agree
	Don't know
	Prefer not to answer

	Too many requirements to become SNAP authorized 
	
	
	
	
	
	
	

	CalFresh application process is difficult 
	
	
	
	
	
	
	

	Having to provide personal information on CalFresh application 
	
	
	
	
	
	
	

	Costs associated with start-up 
	
	
	
	
	
	
	

	Ongoing transaction fee costs associated with CalFresh 
	
	
	
	
	
	
	

	Staffing needs for at-market operation of CalFresh 
	
	
	
	
	
	
	

	Additional bookkeeping and "back office" costs 
	
	
	
	
	
	
	

	Vendors do not want to participate in SNAP 
	
	
	
	
	
	
	

	Not enough CalFresh customers 
	
	
	
	
	
	
	

	Hard to get information about these programs from the appropriate agencies 
	
	
	
	
	
	
	

	Other 
	
	
	
	
	
	
	





Carry Forward Selected Choices from "In your opinion, what are the potential or real challenges for your farmers’ market accepting CalFresh? Please rate your level of agreement to whether the following factors are potential or real challenges of accepting CalFresh."
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Of those statements to which you've "agreed" are challenges, which make it the hardest for your market to accept CalFresh? Please rank by importance.
	Challenge #1
	Challenge #2
	Challenge #3
	All other items

	______ Too many requirements to become SNAP authorized
	______ Too many requirements to become SNAP authorized
	______ Too many requirements to become SNAP authorized
	______ Too many requirements to become SNAP authorized

	______ CalFresh application process is difficult
	______ CalFresh application process is difficult
	______ CalFresh application process is difficult
	______ CalFresh application process is difficult

	______ Having to provide personal information on CalFresh application
	______ Having to provide personal information on CalFresh application
	______ Having to provide personal information on CalFresh application
	______ Having to provide personal information on CalFresh application

	______ Costs associated with start-up
	______ Costs associated with start-up
	______ Costs associated with start-up
	______ Costs associated with start-up

	______ Ongoing transaction fee costs associated with CalFresh
	______ Ongoing transaction fee costs associated with CalFresh
	______ Ongoing transaction fee costs associated with CalFresh
	______ Ongoing transaction fee costs associated with CalFresh

	______ Staffing needs for at-market operation of CalFresh
	______ Staffing needs for at-market operation of CalFresh
	______ Staffing needs for at-market operation of CalFresh
	______ Staffing needs for at-market operation of CalFresh

	______ Additional bookkeeping and "back office" costs
	______ Additional bookkeeping and "back office" costs
	______ Additional bookkeeping and "back office" costs
	______ Additional bookkeeping and "back office" costs

	______ Vendors do not want to participate in SNAP
	______ Vendors do not want to participate in SNAP
	______ Vendors do not want to participate in SNAP
	______ Vendors do not want to participate in SNAP

	______ Not enough CalFresh customers
	______ Not enough CalFresh customers
	______ Not enough CalFresh customers
	______ Not enough CalFresh customers

	______ Hard to get information about these programs from the appropriate agencies
	______ Hard to get information about these programs from the appropriate agencies
	______ Hard to get information about these programs from the appropriate agencies
	______ Hard to get information about these programs from the appropriate agencies

	______ Other
	______ Other
	______ Other
	______ Other





Carry Forward Selected Choices from "In your opinion, what are the potential or real challenges for your farmers’ market accepting CalFresh? Please rate your level of agreement to whether the following factors are potential or real challenges of accepting CalFresh."
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Of those statements to which you've "strongly agreed" are challenges, which make it the hardest for your market to accept CalFresh? Please rank by importance.
	Challenge #1
	Challenge #2
	Challenge #3
	All other items

	______ Too many requirements to become SNAP authorized
	______ Too many requirements to become SNAP authorized
	______ Too many requirements to become SNAP authorized
	______ Too many requirements to become SNAP authorized

	______ CalFresh application process is difficult
	______ CalFresh application process is difficult
	______ CalFresh application process is difficult
	______ CalFresh application process is difficult

	______ Having to provide personal information on CalFresh application
	______ Having to provide personal information on CalFresh application
	______ Having to provide personal information on CalFresh application
	______ Having to provide personal information on CalFresh application

	______ Costs associated with start-up
	______ Costs associated with start-up
	______ Costs associated with start-up
	______ Costs associated with start-up

	______ Ongoing transaction fee costs associated with CalFresh
	______ Ongoing transaction fee costs associated with CalFresh
	______ Ongoing transaction fee costs associated with CalFresh
	______ Ongoing transaction fee costs associated with CalFresh

	______ Staffing needs for at-market operation of CalFresh
	______ Staffing needs for at-market operation of CalFresh
	______ Staffing needs for at-market operation of CalFresh
	______ Staffing needs for at-market operation of CalFresh

	______ Additional bookkeeping and "back office" costs
	______ Additional bookkeeping and "back office" costs
	______ Additional bookkeeping and "back office" costs
	______ Additional bookkeeping and "back office" costs

	______ Vendors do not want to participate in SNAP
	______ Vendors do not want to participate in SNAP
	______ Vendors do not want to participate in SNAP
	______ Vendors do not want to participate in SNAP

	______ Not enough CalFresh customers
	______ Not enough CalFresh customers
	______ Not enough CalFresh customers
	______ Not enough CalFresh customers

	______ Hard to get information about these programs from the appropriate agencies
	______ Hard to get information about these programs from the appropriate agencies
	______ Hard to get information about these programs from the appropriate agencies
	______ Hard to get information about these programs from the appropriate agencies

	______ Other
	______ Other
	______ Other
	______ Other




End of Block: Section C: CalFresh

Start of Block: Section D: FMNP

Enter FMNP authorization online information:  
Yes/No __________________________________________________
Date of information __________________________________________________
Source __________________________________________________




In the past year, was your market authorized to accept WIC and Seniors Farmers' Market Nutrition Program (FMNP) checks? These are paper coupons distributed in booklets between May and November. 
Yes 
No 
Don't know 
Prefer not to answer 

Skip To: End of Block If In the past year, was your market authorized to accept WIC and Seniors Farmers' Market Nutrition... != Yes


In the past year, how many individual farmers at your market were authorized to accept WIC and Seniors Farmers' Market Nutrition Program (FMNP) checks? 
________________________________________________________________



Does your market have a policy that all vendors selling fresh fruits, vegetables and/or cut herbs must be FMNP authorized?  
Yes 
No 
Don't know 
Prefer not to answer 



How are FMNP checks redeemed at your market?  
Farmers sign the checks over to the market manager to be deposited at a bank. 
Farmers deposit the checks at a bank. 
Other __________________________________________________



In the past year, did agency staff distribute check booklets at your market between May and September? 
Yes 
No 
Don't know 
Prefer not to answer 


Display this question:
If In the past year, was your market authorized to accept WIC and Seniors Farmers' Market Nutrition... = Yes

In your opinion, what are the benefits of your market becoming FMNP authorized? Please rate your level of agreement to whether the following factors are benefits.
	
	Strongly disagree
	Disagree
	Neither disagree nor agree
	Agree
	Strongly agree
	Don't know
	Prefer not to answer

	Increases sales for producers 
	
	
	
	
	
	
	

	Increases different types of customers 
	
	
	
	
	
	
	

	Responds to customer interest 
	
	
	
	
	
	
	

	Responds to farmer interest 
	
	
	
	
	
	
	

	Responds to interest from other organizations 
	
	
	
	
	
	
	

	Supports local economy 
	
	
	
	
	
	
	

	Promotes access to healthy food in the community 
	
	
	
	
	
	
	

	Improves the market's public image 
	
	
	
	
	
	
	

	Other 
	
	
	
	
	
	
	





Display this question:
If In the past year, was your market authorized to accept WIC and Seniors Farmers' Market Nutrition... = Yes
Carry Forward Selected Choices from "In your opinion, what are the benefits of your market becoming FMNP authorized? Please rate your level of agreement to whether the following factors are benefits."
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Of the statements you've "agreed" are benefits, which are the three strongest motivators for your market to be FMNP authorized? Please rank by importance.
	Motivator #1
	Motivator #2
	Motivator #3
	All other items

	______ Increases sales for producers
	______ Increases sales for producers
	______ Increases sales for producers
	______ Increases sales for producers

	______ Increases different types of customers
	______ Increases different types of customers
	______ Increases different types of customers
	______ Increases different types of customers

	______ Responds to customer interest
	______ Responds to customer interest
	______ Responds to customer interest
	______ Responds to customer interest

	______ Responds to farmer interest
	______ Responds to farmer interest
	______ Responds to farmer interest
	______ Responds to farmer interest

	______ Responds to interest from other organizations
	______ Responds to interest from other organizations
	______ Responds to interest from other organizations
	______ Responds to interest from other organizations

	______ Supports local economy
	______ Supports local economy
	______ Supports local economy
	______ Supports local economy

	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community

	______ Improves the market's public image
	______ Improves the market's public image
	______ Improves the market's public image
	______ Improves the market's public image

	______ Other
	______ Other
	______ Other
	______ Other





Display this question:
If In the past year, was your market authorized to accept WIC and Seniors Farmers' Market Nutrition... = Yes
Carry Forward Selected Choices from "In your opinion, what are the benefits of your market becoming FMNP authorized? Please rate your level of agreement to whether the following factors are benefits."
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Of the statements you've "strongly agreed" are benefits, which are the three strongest motivators for your market to be FMNP authorized? Please rank by importance.
	Motivator #1
	Motivator #2
	Motivator #3
	All other items

	______ Increases sales for producers
	______ Increases sales for producers
	______ Increases sales for producers
	______ Increases sales for producers

	______ Increases different types of customers
	______ Increases different types of customers
	______ Increases different types of customers
	______ Increases different types of customers

	______ Responds to customer interest
	______ Responds to customer interest
	______ Responds to customer interest
	______ Responds to customer interest

	______ Responds to farmer interest
	______ Responds to farmer interest
	______ Responds to farmer interest
	______ Responds to farmer interest

	______ Responds to interest from other organizations
	______ Responds to interest from other organizations
	______ Responds to interest from other organizations
	______ Responds to interest from other organizations

	______ Supports local economy
	______ Supports local economy
	______ Supports local economy
	______ Supports local economy

	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community
	______ Promotes access to healthy food in the community

	______ Improves the market's public image
	______ Improves the market's public image
	______ Improves the market's public image
	______ Improves the market's public image

	______ Other
	______ Other
	______ Other
	______ Other






In your opinion, what are the potential or real challenges for your farmers’ market becoming FMNP authorized? Please rate your level of agreement to whether the following factors are potential or real challenges.
	
	Strongly disagree
	Disagree
	Neither disagree nor agree
	Agree
	Strongly agree
	Don't know
	Prefer not to answer

	Becoming FMNP authorized is difficult 
	
	
	
	
	
	
	

	The dollar amount per FMNP check is too low to justify the effort 
	
	
	
	
	
	
	

	Confusion over what food items can be purchased using FMNP benefits 
	
	
	
	
	
	
	

	Difficulty or confusion about how to accept checks at the market 
	
	
	
	
	
	
	

	Difficulty or confusion about depositing checks at the bank 
	
	
	
	
	
	
	

	Difficulty in training employees to properly accept checks 
	
	
	
	
	
	
	

	Perceived lack of FMNP customers at the market 
	
	
	
	
	
	
	

	Perceived lack of farmers interested in becoming FMNP authorized 
	
	
	
	
	
	
	

	Lack of information about the program from appropriate agencies 
	
	
	
	
	
	
	

	Other 
	
	
	
	
	
	
	





Carry Forward Selected Choices from "In your opinion, what are the potential or real challenges for your farmers’ market becoming FMNP authorized? Please rate your level of agreement to whether the following factors are potential or real challenges."
	[image: ]



Of those statements to which you've "agreed" are challenges, which are the three that made or make it the hardest for your market to become FMNP authorized? Please rank by importance.
	Challenge #1
	Challenge #2
	Challenge #3
	All other items

	______ Becoming FMNP authorized is difficult
	______ Becoming FMNP authorized is difficult
	______ Becoming FMNP authorized is difficult
	______ Becoming FMNP authorized is difficult

	______ The dollar amount per FMNP check is too low to justify the effort
	______ The dollar amount per FMNP check is too low to justify the effort
	______ The dollar amount per FMNP check is too low to justify the effort
	______ The dollar amount per FMNP check is too low to justify the effort

	______ Confusion over what food items can be purchased using FMNP benefits
	______ Confusion over what food items can be purchased using FMNP benefits
	______ Confusion over what food items can be purchased using FMNP benefits
	______ Confusion over what food items can be purchased using FMNP benefits

	______ Difficulty or confusion about how to accept checks at the market
	______ Difficulty or confusion about how to accept checks at the market
	______ Difficulty or confusion about how to accept checks at the market
	______ Difficulty or confusion about how to accept checks at the market

	______ Difficulty or confusion about depositing checks at the bank
	______ Difficulty or confusion about depositing checks at the bank
	______ Difficulty or confusion about depositing checks at the bank
	______ Difficulty or confusion about depositing checks at the bank

	______ Difficulty in training employees to properly accept checks
	______ Difficulty in training employees to properly accept checks
	______ Difficulty in training employees to properly accept checks
	______ Difficulty in training employees to properly accept checks

	______ Perceived lack of FMNP customers at the market
	______ Perceived lack of FMNP customers at the market
	______ Perceived lack of FMNP customers at the market
	______ Perceived lack of FMNP customers at the market

	______ Perceived lack of farmers interested in becoming FMNP authorized
	______ Perceived lack of farmers interested in becoming FMNP authorized
	______ Perceived lack of farmers interested in becoming FMNP authorized
	______ Perceived lack of farmers interested in becoming FMNP authorized

	______ Lack of information about the program from appropriate agencies
	______ Lack of information about the program from appropriate agencies
	______ Lack of information about the program from appropriate agencies
	______ Lack of information about the program from appropriate agencies

	______ Other
	______ Other
	______ Other
	______ Other





Carry Forward Selected Choices from "In your opinion, what are the potential or real challenges for your farmers’ market becoming FMNP authorized? Please rate your level of agreement to whether the following factors are potential or real challenges."
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Of those statements to which you've "strongly agreed" are challenges, which are the three that made or make it the hardest for your market to become FMNP authorized? Please rank by importance.
	Challenge #1
	Challenge #2
	Challenge #3
	All other items

	______ Becoming FMNP authorized is difficult
	______ Becoming FMNP authorized is difficult
	______ Becoming FMNP authorized is difficult
	______ Becoming FMNP authorized is difficult

	______ The dollar amount per FMNP check is too low to justify the effort
	______ The dollar amount per FMNP check is too low to justify the effort
	______ The dollar amount per FMNP check is too low to justify the effort
	______ The dollar amount per FMNP check is too low to justify the effort

	______ Confusion over what food items can be purchased using FMNP benefits
	______ Confusion over what food items can be purchased using FMNP benefits
	______ Confusion over what food items can be purchased using FMNP benefits
	______ Confusion over what food items can be purchased using FMNP benefits

	______ Difficulty or confusion about how to accept checks at the market
	______ Difficulty or confusion about how to accept checks at the market
	______ Difficulty or confusion about how to accept checks at the market
	______ Difficulty or confusion about how to accept checks at the market

	______ Difficulty or confusion about depositing checks at the bank
	______ Difficulty or confusion about depositing checks at the bank
	______ Difficulty or confusion about depositing checks at the bank
	______ Difficulty or confusion about depositing checks at the bank

	______ Difficulty in training employees to properly accept checks
	______ Difficulty in training employees to properly accept checks
	______ Difficulty in training employees to properly accept checks
	______ Difficulty in training employees to properly accept checks

	______ Perceived lack of FMNP customers at the market
	______ Perceived lack of FMNP customers at the market
	______ Perceived lack of FMNP customers at the market
	______ Perceived lack of FMNP customers at the market

	______ Perceived lack of farmers interested in becoming FMNP authorized
	______ Perceived lack of farmers interested in becoming FMNP authorized
	______ Perceived lack of farmers interested in becoming FMNP authorized
	______ Perceived lack of farmers interested in becoming FMNP authorized

	______ Lack of information about the program from appropriate agencies
	______ Lack of information about the program from appropriate agencies
	______ Lack of information about the program from appropriate agencies
	______ Lack of information about the program from appropriate agencies

	______ Other
	______ Other
	______ Other
	______ Other






Who promotes the WIC and Senior FMNP at your market? Please rate the following groups by how responsible they are for promotion activities.  
	
	Very responsible
	Somewhat responsible
	Not at all responsible
	Don't know
	Prefer not to answer

	Farmers' market association or manager 
	
	
	
	
	

	Vendors 
	
	
	
	
	

	Local, state or federal government agencies 
	
	
	
	
	

	Foundations 
	
	
	
	
	

	Nonprofit organizations 
	
	
	
	
	

	Other 
	
	
	
	
	




End of Block: Section D: FMNP

Start of Block: Section E: Nutrition incentives

In the past year, did your farmers' market offer any of the following nutrition incentives? 
	
	Yes
	No
	Don't know
	Prefer not to answer

	Market Match 
	
	
	
	

	A matching program other than Market Match (e.g. CalFresh Fruit & Vegetable EBT Pilot Project) 
	
	
	
	

	Non-financial nutrition incentives (e.g. CalFresh application assistance) 
	
	
	
	





Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = A matching program other than Market Match (e.g. CalFresh Fruit & Vegetable EBT Pilot Project) [ Yes ]

Please describe the non-Market Match matching program.  
________________________________________________________________


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = Non-financial nutrition incentives (e.g. CalFresh application assistance) [ Yes ]

Please describe the non-financial incentive to customers who use or are eligible for federal nutrition assistance.  
________________________________________________________________


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = Market Match [ Yes ]

Is Market Match available only during a specific time period, or is it available on an ongoing basis? 
Specific start and end date 
Available on an ongoing basis 
Other 
Don't know 
Prefer not to answer 


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = A matching program other than Market Match (e.g. CalFresh Fruit & Vegetable EBT Pilot Project) [ Yes ]

Is the non-Market Match matching program available only during a specific time period, or is it available on an ongoing basis?  
Specific start and end date 
Available on an ongoing basis 
Other 
Don't know 
Prefer not to answer 


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = Non-financial nutrition incentives (e.g. CalFresh application assistance) [ Yes ]

Does the non-financial incentive to USDA nutrition assistance program customers have a have a specific start and end date, or is it available on an ongoing basis throughout the season?
Specific start and end date 
Available on an ongoing basis 
Other 
Don't know 
Prefer not to answer 


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = Market Match [ Yes ]

Select all that apply. Staffing and operations costs related to Market Match are funded by:  
General operating funds from the market or market association 
Vendor fees 
External funding to the market, e.g. a grant 
External organization, e.g. an outside group provides staff or volunteers 
Don't know 
Prefer not to answer 


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = A matching program other than Market Match (e.g. CalFresh Fruit & Vegetable EBT Pilot Project) [ Yes ]

Select all that apply. Staffing and operations costs related to the non-Market Match matching program are funded by:  
General operating funds from the market or market association 
Vendor fees 
External funding to the market, e.g. a grant 
External organization, e.g. an outside group provides staff or volunteers 
Don't know 
Prefer not to answer 


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = Non-financial nutrition incentives (e.g. CalFresh application assistance) [ Yes ]

Select all that apply. Staffing and operations costs related to the non-financial incentive are funded by:  
General operating funds from the market or market association 
Vendor fees 
External funding to the market, e.g. a grant 
External organization, e.g. an outside group provides staff or volunteers 
Don't know 
Prefer not to answer 


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = Market Match [ Yes ]
Or In the past year, did your farmers' market offer any of the following nutrition incentives? = A matching program other than Market Match (e.g. CalFresh Fruit & Vegetable EBT Pilot Project) [ Yes ]

Please list the three organizations that provided the most support with regard to any incentives the past year, and describe the type of support they provided.  
First organization __________________________________________________
Second organization __________________________________________________
Third organization __________________________________________________


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = Market Match [ Yes ]

How is Market Match promoted? Select all that apply.  
Printed materials (e.g. direct mail, flyers or brochures) 
Billboards or banners 
Mass media (e.g. newspapers, radio or TV advertising) 
Workshops, discussions or presentations at schools or other community events 
Peer or word-of-mouth program such as market connectors or promotoras 
Internet (e.g. listserves, websites, blogs or social media such as Facebook or Twitter) 
Other 
Don't know 
Prefer not to answer 


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = Market Match [ Yes ]

Who promotes Market Match? Please rank the following groups by how responsible they are for promotion activities.  
	
	Very responsible
	Somewhat responsible
	Not at all responsible
	Don't know
	Prefer not to answer

	Farmers' market association or manager 
	
	
	
	
	

	Vendors 
	
	
	
	
	

	Local, state or federal government agencies 
	
	
	
	
	

	Foundations 
	
	
	
	
	

	Nonprofit organizations 
	
	
	
	
	

	Other 
	
	
	
	
	





Display this question:
If Who promotes Market Match? Please rank the following groups by how responsible they are for promo... = Other [ Very responsible ]
And Who promotes Market Match? Please rank the following groups by how responsible they are for promo... = Other [ Somewhat responsible ]
And Who promotes Market Match? Please rank the following groups by how responsible they are for promo... = Other [ Not at all responsible ]

You selected "other." Please elaborate on the other group responsible for promotion activities.
________________________________________________________________


Display this question:
If In the past year, did your farmers' market offer any of the following nutrition incentives? = Market Match [ Yes ]
Or In the past year, did your farmers' market offer any of the following nutrition incentives? = A matching program other than Market Match (e.g. CalFresh Fruit & Vegetable EBT Pilot Project) [ Yes ]

What information do you use to assess the success of incentives, whether formally or informally? Mark yes or no on each row.  
	
	Yes
	No
	Don't know
	Prefer not to answer

	Dollar amount of CalFresh or FMNP redemptions 
	
	
	
	

	Number of CalFresh or FMNP transactions 
	
	
	
	

	Number of repeat CalFresh or FMNP shoppers 
	
	
	
	

	Number of first time CalFresh or FMNP shoppers 
	
	
	
	

	Ratio of tokens and scrip disseminated vs. tokens and scrip spent 
	
	
	
	

	CalFresh customer testimonials or interviews 
	
	
	
	

	Other 
	
	
	
	





Display this question:
If What information do you use to assess the success of incentives, whether formally or informally?... = Other [ Yes ]

You selected "other." Please describe the information you use to assess the success of the incentives.
________________________________________________________________

End of Block: Section E: Nutrition incentives
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